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Production n.a n.a n.a n.a n.a
Market Share(%)   Production n.a n.a n.a n.a n.ain the World          Export
Domestic Consumption n.a n.a n.a n.a 39 n.a
(000 Unit) 36
Export to Top 5 countries
1. Japan 185 2,601

n.a

91 75 543 4,636 318 7,994
2. Tonga

n.a n.a

0 0 1,032 1,815
3. Australia 0 0 477 825
4. Thailand 0 0 9,000 4,467
5. Malaysia 145 265 123 165
6. Others 1,831 30,633 191 504
Total Export 4222 3662 1434 21495 1628 10847 2519 35534 11141 15770
Import from Top 5 countries
1. China 260,738 231,311 546,323 563,454 381,816 489,296 4,842,816 8,045,228 584,196 813,238
2. Thailand 89,266 412,109 133,298 596,887 102,378 543,258 740,060 4,270,454 211,932 870,905
3. Japan 5,303 3,921 37,476 81,285 n.a n.a 8,829 16,111 106,314 116,898
4. Malaysia 14,384 49,010 31,718 39,079 28,414 82,740 247,571 2,662,852 12,763 17,074
5. Italy 9,149 32,863 13,628 49,836 7,179 23,240 61,933 178,726 7,276 36,106
6  Others 71,571 66,127 54,218 58,940 77,398 237,043 3,401,470 3,977,620 21,195 60,407
Total Import 450,411 795,341 816,661 1,389,481 597,185 1,375,577 9,302,679 19,150,991 943,676 1,914,628
Opportunity for Investmant

Totally value of Indonesia export is smaller than import. Even though, export value is showed increase during 
2001-2005, 62.1 and 76.8 percent increase in  quantity and value of export.

Import figure trend is increasing and the 2004 is a peak of import.
Import experienced increase during in the same period with 52.3 and 58.5 percent increase in import quantity

China is main country of origin of microwave oven, followed by Thailand, Japan and Malaysia

Note: * Estimation
Sources: Statistics Indonesia, Roadmap Industry 2010
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