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Market Share(%)     Production
in the World            Export
Domestic Consumption 0.060 0.310 0.062 n.a.
Export to Top 5 countries
1. Japan 15,564 34,811 9,790 34,117 14,019 113,368 38 43 9 338
2. Singapore 9,234 622,902 1,071 34,287 38,742 251,663 0 0 17,495 172,188
3. Spain 18,869 35,139 9,162 14,043 0 0 0 0 0 0
4. Italy 24,200 168,103 0 0 0 0 0 0 0 0
5. Papua New Guinea 55,763 67,512 0 0 0 0 0 0 0 0
Total Export 139,006 1,046,564 85,793 382,608 129,979 612,379 22,379 73,627 20,286 207,038
Import from Top 5 countries
1. China 260,613 636,685 605,850 1,414,443 760,546 2,908,092
2. Malaysia 68,352 214,406 104,969 515,367 78,703 368,720
3. South Africa n.a n.a n.a n.a 72,064 400,380
4. Hungary n.a n.a 3,706 19,953 60,166 1,164,583
5. Germany 7,228 68,746 71,483 884,194 58,867 832,059
6. Others n.a. n.a. n.a. n.a. 194,200 1,193,745
Total Import 679,546 4,187,761 1,165,400 6,289,084.0 1,224,546 6,867,579
Opportunity for Investment

Sources: Statistics Indonesia, Roadmap Industry 2010

n.a n.a n.a

n.a n.a

n.a n.a

n.a. n.a. n.a.
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Japan is the main export destination with average annual export share of  6.2%. Export value to Japan declined during 2001-2005 and average annual 
growth of Indonesia export volume was -19.7% but was 22.5% in value, whereas highest export value was reached in 2001, hitting $1million, with 139 
ton export quantity.This was possible because at that time Indonesia still exported quite big volume to Italy and Papua New Guinea, while in the following 
years (2002-2005) Indonesia does not export to those countries anymore. On the other hand, import value showed a positive trend during 2003-2005 
with average growth of 38.3% for quantity and 29.7% for value. Just like other products, imported vacuum cleaner comes mainly from China and 
Malaysia comes in 2nd place as country of origin.

n.a. n.a. n.a. n.a. n.a.


